
SUBSCRIPTION AGREEMENT 

1. GENERAL RULES AND DEFINITIONS  

1.1 If you choose to accept a complimentary subscription to WorldTrade\INTERACTIVE™ (WTI), 
WorldTrade\INTERACTIVE Latin America™ and/or Asia Customs & Trade™ (“the publications”), 
you will be agreeing to abide by all of the terms and conditions of this Agreement.  
 
1.2 WorldTrade\INTERACTIVE™, WorldTrade\INTERACTIVE Latin America™ and Asia Customs 
& Trade™ are online international trade information services, published electronically by WorldTrade 
Interactive, Inc. They are prepared by the law firm of Sandler, Travis & Rosenberg, P.A., and its 
affiliated consulting firm, Sandler & Travis Trade Advisory Services, Inc. Collectively, World Trade 
Interactive, Inc.; Sandler, Travis & Rosenberg, P.A.; Sandler & Travis Trade Advisory Services, Inc.; 
and their respective officers, directors, employees, contractors, assigns, successors and other 
representatives will be referred to throughout this Agreement as the “Publisher.” 
 
1.3 The Publisher may change, add or remove portions of this Agreement at any time, but if it does so, it 
will post such changes on the publication Web sites (www.strtrade.com/wti, www.strtrade.com/asia, or 
www.strtrade.com/latin) or send them to you via e-mail. By continuing your subscription, you agree to 
any changes.  
 
1.4 IF ANY OF THESE TERMS OR ANY FUTURE CHANGES ARE UNACCEPTABLE TO YOU, 
YOU MAY CANCEL YOUR SUBSCRIPTION(S) BY SENDING AN E-MAIL TO 
unsubscribe@strtrade.com. YOUR CONTINUED RECEIPT OF ANY OF THE PUBLICATIONS 
NOW, OR FOLLOWING THE POSTING OF A NOTICE OF ANY CHANGES IN THIS 
AGREEMENT, WILL INDICATE ACCEPTANCE BY YOU OF ANY SUCH CHANGES, 
AMENDMENTS OR MODIFICATIONS.  
 
1.5 The Publisher may change, suspend or discontinue any aspect of the publications at any time, 
including the availability of any feature, database or content, without further notice to you.   The 
Publisher reserves the right to suspend or terminate your membership at any time, without notice to you, 
in the event it learns of or suspects any infringing, unlawful, unauthorized or illegal activity. 

2. PUBLICATION CONTENT  

2.1 All materials published in the publications are protected by international and U.S. copyright laws 
and are owned or controlled by World Trade Interactive, Inc., or the party credited as the provider of the 
content. You shall abide by all additional copyright notices, information or restrictions contained in any 
content accessed through the publications.  WorldTrade\INTERACTIVE™, WTI™, 
WorldTrade\INTERACTIVE Latin America™, WTI Latin America™, Asia Customs & Trade™, 
STTAS® and ST&R® are trademarks of the Publisher or otherwise licensed to it and the Publisher 
reserves all rights to such trademarks under copyright, trademark and other applicable laws throughout 
the world.   Any other proprietary rights in or to the publications and/or the Web sites on which they are 
published other than those described in this Agreement are expressly reserved in perpetuity and without 
limitation to the Publisher.   
 



2.2 The contents of the publications are intended for your personal, non-commercial use. You may 
download or copy the content and other downloadable items displayed in the publications for non-
commercial purposes only, provided that you maintain all copyright and other notices contained therein. 
Any copying or storing of any content of the publications for any other purpose requires prior, written 
authorization directly and exclusively from the Publisher. 
 
3. REPRESENTATIONS AND WARRANTIES  
 
3.1 The information provided on and within the publication Web sites is provided “as is” without 
warranty of any kind. The Publisher does not accept any responsibility for the accuracy, content, 
completeness, legality or reliability of the information contained on or within the Web site. No 
warranties, promises and/or representations of any kind, expressed or implied, are given as to the nature, 
standard, accuracy or otherwise of the information provided on the publication Web sites or the 
suitability of the information to your particular circumstances. 
 
3.2 Information contained on and within the publication Web sites is of necessity a summary of 
complicated and fact-specific issues. It is not intended to convey legal advice and receipt of it does not 
constitute or create an attorney-client relationship. Before you act on any such information, you should 
seek professional advice regarding its applicability to your specific circumstances. 
 
3.3 The Publisher cannot and will not guarantee that the publication Web sites are free from computer 
viruses or anything else that has destructive properties. The Publisher will not be and is not liable under 
any circumstances for any loss or damage of whatever nature (direct, indirect, consequential or 
otherwise), whether arising in contract, tort or otherwise, which may arise as a result of your use of (or 
inability to use) these Web sites. 

4. PRIVACY POLICY 

4.1 The Publisher has the highest respect for the information that you provide and endeavors to employ 
strict policies to protect it. The Publisher is bound by internal controls and checks and balances are 
employed so that information under the Publisher’s direct control is treated with the utmost respect.  
 
4.2 The Publisher has created this privacy policy in order to demonstrate its firm commitment to the 
confidentiality and privacy of user information. This policy discloses how the Publisher collects, 
protects and uses the information that it gathers in the hopes that this will increase your confidence in 
the publication Web sites and enhance your Internet experience.     
 
4.3 The Publisher does not and will not use cookies as part of its data gathering policy.  However, from 
time to time, the Publisher may provide access to its publication subscriber list to third parties with 
whom the Publisher has established professional relationships and Publisher reserves the right to do so 
at its discretion without further notice to you.  The Publisher may also use any information it obtains as a 
result of your subscription to the publications to otherwise enhance your experience on the publication 
Web sites. For example, the Publisher may provide you with information about additional services or 
industry information updates that may be of interest to you or other users.  
 



4.4 If you do not want your information to be shared by the Publisher with third parties, you may contact 
the Publisher directly at any time at marketing@strtrade.com, subject line “No Third Party Disclosure”. 
Such requests will not in any manner affect or otherwise impact upon your subscription to the 
publications or your access to the publication Web sites.   
 
5. THIRD PARTY LINKS 
 
5.1 Certain information or services offered or provided on or through the publication Web sites from 
time to time may be provided on or through the Web sites offered by third party providers.   The 
Publisher is not responsible for the activities of any third party or the content of any third party Web site, 
including a third party’s use of cookies or any other information (such as IP address, browser type or 
operating system) collected when you click through links to their sites or view advertisements.   Links to 
such third party sites are not to be taken as an endorsement by the Publisher of the third party site or any 
products promoted, offered or sold on the third party site, or as an indication that such sites are free from 
computer viruses or anything else that has destructive properties.   
 
5.2 Links are provided for your convenience only. Accessing links to third party Web sites and use of or 
reliance upon third party material is solely at your own risk and the Publisher does not and will not at 
any time accept any responsibility or otherwise be liable for any loss or damage whatsoever that you 
may suffer as a result. This includes damages for loss of profits, business interruptions, lost data or any 
other direct, indirect or consequential damages in connection with your use, access or attempted access 
of any third party links or materials.  Since the Publisher is not responsible for the availability of these 
outside resources or their contents, you should direct any concerns regarding any external link to the site 
administrator or webmaster of any such site. 
 
If you need further assistance, please send an e-mail with your questions or comments to 
marketing@strtrade.com. 


